
NRPM Partner Call #4
Securing Media Coverage

& Local Support



Introductions

• Beth Richman
Communications Consultant

• Christopher Smith
• Director of Marketing & Communications



Securing Media Coverage & Local Support

• A newspaper article, radio interview or TV segment 
can put your organization (and NRPM) on the map, 
position spokespeople as thought leaders and drive 
support

• But how do organizations get featured in the media? 
Through personal relationships with the reporters? 
Luck? Good timing?  An understanding of how media 
relations works? All of this and more!



Today’s Objectives

• Learn how to use secure earned media coverage that 
helps raise awareness, educate key audiences and 
spur people to take action 

• Learn how to amplify your NRPM public relations 
efforts across communication channels



Keys to Success

• Be sure you’re pitching news
• Make it timely (NRPM provides 

a timely hook/reason for media 
to cover now)

• Do your research
• Create target media lists
• Develop the right materials
• Follow up and be helpful
• Say thank you and share



Template Media Materials



After You Secure Coverage
• Leverage placements across communication 

channels to extend your reach and add to your 
credibility (and it’s appreciated by media)

• Share on social media, tag outlets and journalists

• Add the coverage to your media/news page on 
your website or include in your newsletter

• Include a link to select media interviews in pitch 
letters to reinforce credibility, and if relevant, 
demonstrate your spokesperson’s experience and 
style 



QUESTIONS?



HOW TO REACH US

BETH RICHMAN
Communications Consultant
brichman@1800runaway.org
312-806-8999

CHRISTOPHER SMITH
Director of Marketing & Communications
csmith@1800runaway.org
773-289-1716

Lexi Silvers
Chief Engagement Officer
lsilvers@1800RUNAWAY.org 
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